Relevance: market relations reforms in Ukraine determine changes in the system of national professional education. They primarily refer to the need to prepare young specialists for successful personal and professional self-realization under the conditions of small business development.
adhere to fundamental educational trends which can maximize the professional adaptation and integration of the young generation of Ukrainian specialists in the system of Ukrainian and international relations. The Pro-European Development of Ukraine consolidates the democratic gains of the Ukrainian people, including economic freedoms and freedom of enterprise. This socio-economic phenomenon is decisive in the development of a powerful middle class that underlies the development of a democratic society. It is a class of successful people who can provide for themselves and their families since it is necessary to meet not only the primary vital needs but also social and spiritual ones. The development of such a specialist who has professional, entrepreneurial, social, civic and other key competences is the primary goal of the national system of professional education.
Thus, it is essential to study the conditions and elaborate specific mechanisms for developing entrepreneurial competency in future specialists in Ukrainian professional (vocational) education schools and professional pre-higher education institutions. Considerable attention should be paid to self-management as a set of processes, rational forms, methods and techniques designed to ensure cognition and self-development of the individual, effective monitoring of his or her activities and results, scientific focus of labour and develop readiness for success, drafting and implementation of a strategy of personal and career development.
The paper aims to theoretically justify the expediency of using self-management technology in the process of developing entrepreneurial competency in future specialists under the conditions of changing market relations in Ukraine and intensive development of small business.
Methods. The following classical methods have been used to achieve the set aim: external analysis of selected sources (to determine the historical circumstances and motives behind their creation and functioning as elements of specific social relations), internal analysis (to study the characteristics of particular documents), comparison (to identify the differences and similarities in approaches to defining the role of key competencies), generalization (to select relevant pedagogical tools for developing entrepreneurial competency under the conditions of small business development).
Sources: international documents (Copenhagen Declaration (2002) , Bruges Communiqu? (2010), proceedings of international economic forums; laws of Ukraine ("On Education" (2017), "On Vocational Education and Training" (1998) Results and discussion. A characteristic feature of economic reforms in the 21st century is the humanization of economic terms. It is crucial to shift the emphasis from the generation of productive forces to the development of human capital, the transition from a knowledge-based educational paradigm to a competency-based philosophy of education. A working man becomes an unconditional participant in building economic relations. The changes in economic relations lead to dynamic transformational shifts in the values of modern pupils and students. Young people's perception of the role of knowledge, the status of education, professionalism, career and career success has changed tremendously (Yershov, 2018, pp. 163) . All these changes are, to some extent, based on the changes in the temporal paradigm of professional growth. The category of time becomes crucial for young specialists in the context of moving from the post-industrial to the information society, characterized by innovations and rapid changes in working conditions. Self-management is becoming a vital skill of the young generation since it implies time management and self-development. In other words, self-management becomes one of the tops of pedagogical technologies.
One should pay particular attention to some of the most well-known conceptual approaches to defining this phenomenon: an optimal use of time (L. Zayvert), testing one's capabilities, overcoming personal limitations (D. Francis, M. Woodcock), self-development of a creative personality for self-realization in various activities (V. Andreiev), raising the level of one's business culture (O. Khrolenko), achieving personal success, career realization (B. Schwalbe, H. Schwalbe). Thus, the category of time is common to all concepts, incorporating the basic ideas of each approach to the strategy of the individual's personal and career development.
At the same time, such factors as the current state of vocational guidance for pupils, their preparation for the pursuit of a professional career, readiness for professional success and the opening of one's business reveal a significant pedagogical problem, that is the inability of young people to effectively manage their own time and develop their personality (Dratver et al., 2004; Zakatnov, 2007; Radkevych, 2012а; . A survey of pupils from professional (vocational) education schools conducted by the employees of the laboratory of professional career at the Institute of VET of the NAES of Ukraine (2016-2018) (Zakatnov, 2017) also shows the irrational approach of young people to the use of personal time.
The results of the survey show that 9.3% of pupils entered professional (vocational) education schools only because they were bored with school; 18.5% of them sought to simplify their entry to a higher education institution, and 7% of them failed to enter another educational institution. That is, 34.8% of pupils did not have a clear idea about the future profession when entering professional (vocational) education schools (see Fig. 1 ).
Spontaneity and impulsivity remain very powerful factors in the focusing of intellectual, physical and emotional efforts of the individual on the path to professional growth. The results of the survey show that 47.5% of pupils are unsure about the correctness of their choice; 6.2% of them recognize the complete mismatch between the profile of the chosen profession and their personal needs; 24.6% of them have significant doubts about the prestige of the chosen profession. These figures conceal the so-called long-delay time bomb for many young people (see Fig. 2 ). A person who has made a mistake in choosing a pro-fession loses not only time (since he or she is forced to retrain in the future, that is, to restart professional career), but also confidence (because he or she is aware of his or her lagging behind more successful peers). Uncertainty causes insecurities that hinder the development of both career and entrepreneurial competencies. In a digital society, managing time means managing one's life and success.
The study of pupils' motivation towards success allows classifying their motives into external and internal (see Table 1 ). The most powerful external motives for pupils are financial support and parents' connections (9%). Internal factors based on higher-level needs have roughly equal percentages: professionalism and good education (13.4%), self-confidence and high aspirations (13.8%), clear life principles and goals (12.6 %), responsibility and personal standards (11.8%), volition (11.5%). One should pay specific attention to the percentage of qualities based on lower-level needs: flexibility, ability to adapt to changes (13%) and ability "to play without rules", using all the means to achieve success (8.7%), which are perceived by this category of pupils as most favourable for career success.
A gender-based approach to analyzing pupils' perceptions of factors in professional success reveals that male pupils (493) consider "playing without rules" as a factor of professional success more often than female pupils (418) (see Fig. 3 ).
It must be acknowledged that girls (678) are less confident in comparison with boys (765) which confirms the well-known statement that men are more likely to be at risk (see Fig. 4 ).
The experiment shows that pupils' perceptions of their careers are determined by personal characteristics, life goals, values and personality traits; gender characteristics; the level of aspirations and development of pupils' self-esteem; the characteristics of their cognition and emotional sphere; worldview, knowledge about the profession, people, society; traditions of family education, a financial Fig. 1 . Pupils' motives for entering professional (vocational) education schools (Zakatnov, 2017) status of their families; economic and socio-political circumstances. The nature of these representations is as follows: dissipative (unclear, devoid of specific content); conformal (relaying authoritative thoughts); pragmatic ("professional growth" is more associated with administrative rather than professional careers; "professional success" is more related to prestige and social status rather than social responsibility; the need for power is connected with the pursuit of greater rights and privileges rather than socially relevant actions). These data are of paramount interest in the context of developing entrepreneurial competency since they reflect the weak value matrix of pupils from professional (vocational) education schools, as well as the poor personal qualities required to open and run their businesses successfully. This is mainly due to the fact that, following current regulations, the requirements for a socio-humanistic component of future specialists' professional training are advisory. As a result, social sciences and humanities are often perceived as "secondary" and "optional" in professional (vocational) education. Therefore, the quality of developing pupils' personal traits and qualities necessary for developing entrepreneurial competency traditionally depends on psycho-pedagogical culture and values of leaders of educational institutions and teachers (Yershova, 2017, pp. 25; 218a, pp. 25) .
The time-related aspect of this problem is the conservatism of the education system itself. Traditional formal education fails to follow the intense changes caused by the digital revolution. This causes a rapid decline in the prestige of education in many industries (Yershov, 2018, pp. 76) . Analytical materials from specific reputable Internet resources (Eurostat Educational Statistics, UNESCO Database, HeadHunter) prove that the authority of very time-consuming formal education is declining rapidly. For one, 56% of IT specialists aged 26 to 35 do not have a university degree since they prefer non-formal and informal education, which gives them the necessary skills and knowledge in a much shorter time. Employers of many IT companies are more interested in recruiting employees who have certificates from popular courses rather than university degrees. The HeadHunter Research Center reports that Ukrainian employees rank a university degree in IT only fifth most influential factor for successful employment. The widespread dissemination of detailed workshops for completing many professional tasks using the latest materials and innovative equipment on the Internet often pose a severe competition with not quite modern methods and technologies used in many professional (vocational) education schools.
Besides, the formal education system has not yet been able to harmonize the development of professional and key (flexible) skills that have a decisive influence on specialists' ability to rely on their resources and implement a programme of personal and professional growth (Seredina, 2018, pp. 95; Odnoroh, 2018, pp. 105; Lemeshko, 2018, pp. 101) . In the system of formal education, the process of developing digital skills and culture of pupils remains problematic as well (Bazeliuk, 2018; , which are very important for developing entrepreneurial competency. Underestimating the role of key skills in professional training of future specialists can lead to several consequences impeding the development of young people's readiness for personal and professional success. These include graduates' lack of relevant knowledge about intellectual, physical and emotional reserves of the individual's development; the underdeveloped "self-concept", manifested by lack of self-observation, self-analysis, self-regulation, self-control and self-improvement; lack of time management needed to build a personal and professional growth programme.
The employees from the Institute of VET of the NAES of Ukraine have developed and released a programme of the course in the basics of innovative entrepreneurship for professional (vocational) education schools to solve this problem. This program aims to deepen the knowledge and skills of pupils from professional (vocational) education schools about entrepreneurship when studying the courses in general economics and fundamentals of sector economics and entrepreneurship.
The educational course aims to develop entrepreneurial competency in pupils as a basis for successful professional self-realization, which will promote self-employment of young specialists, help them manage their lives and careers, stimulate active par- Fig. 3 . Gender characteristics of pupils' views on "playing without rules" as a factor of professional success Fig. 4 . Gender characteristics of pupils' views on selfconfidence as a factor of professional success ticipation in the economic and socio-political life of their country. Besides, it intends to develop a system of knowledge in the field of innovation economics, communication competency, social responsibility, self-knowledge and self-management skills. Self-management is one of eight modules of the programme, which includes such topics as time-management, self-management and life-management. The first topic includes information about the characteristics of time as a resource; interviewing and negotiation technology; the basic requirements for workplace organization; identification of time consumers; working out an agenda; keeping a business diary. The second topic involves personality development; cognitive activity; temperament and character; emotions and volition; communication, aspirations and self-esteem of the individual; self-concept; limitations and incentives for personal development; conflicts in activities of entrepreneurs, their causes, consequences and ways of solving. The third topic aims to contribute to understanding the essence of personal and professional career; determining the individual's creative potential and vital, operational, tactical and strategic goals, individual style of management; implementation of life and career development planning; building strategies for their development; planning a job interview.
Other modules of the programme are closely linked to the development of future specialists' key competencies and ability to engage in self-management necessary to start and run their business. For one, the module, titled "Theoretical Foundations of Innovative Entrepreneurship" familiarizes pupils with the methods of generation, evaluation and presentation of innovative entrepreneurial ideas.
The module, titled "Planning Successful Business" reveals the content of the following critical psycho-pedagogical problems: building a successful image of an entrepreneur (developing readiness to succeed, understand and evaluate one's abilities; self-confidence); planning entrepreneurial success (a code of entrepreneurial behaviour, entrepreneurial culture, building strategies and tactics for success).
The module, titled "Communication in Business" presents information on verbal and non-verbal communication, communication technologies of self-presentation and reveals the communicative nature of business (stereotypes in business communication, communication barriers and solutions to them, manipulations in business communication).
The module, titled "Entrepreneurship Ethics and Corporate Social Responsibility" aims to familiarize pupils with ethical standards of human resources management and social responsibility in business.
Thus, graduates from professional (vocational) education schools can familiarize themselves with the main components of self-management: gnostic (reinforcing cognition, developing capability for self-observation and self-analysis), designing (promoting self-determination, self-prediction), communicative (involving the development of an internal strategy for interaction with other people, self-presentation, self-programming), organizational (organizing internal and external reserves of personality development), constructive (self-evaluation, self-control, self-correction, self-development).
Self-management must consist of several stages. At the first stage, pupils should learn to understand themselves, evaluate their abilities, explore the conditions of their educational and future professional and entrepreneurial activities, feel self-motived to open their business. At the second stage, they need to learn to make management decisions. At the third stage, they must learn how to plan algorithms of practical business actions, build a strategy of personal and professional development and develop business projects. At the fourth stage, it is essential for them to practically implement the stages of the developed strategy and their business ideas. At the fifth stage, they should be able to analyze the quality of the completed strategic goals of the self-development programme and evaluate the effectiveness of the completed business ideas and business projects.
Conclusions. The analyzed international and national documents emphasize the importance of developing career, entrepreneurial and other key competencies as crucial for educating a proactive personality and building a successful and economically independent state. In Ukraine, there is a discrepancy between the analyzed importance of entrepreneurial competency and the conditions for developing this competency in Ukrainian professional (vocational) education schools. It is vital to prepare young people to use their personal and time resources rationally. Self-management, which aims to provide pupils with appropriate psycho-pedagogical tools to start their business and be successful in business, is one of the most optimal for developing entrepreneurial competency under the conditions of small business development. The programme, titled "The Basics of Innovative Entrepreneurship" has been developed to overcome the imbalance between the development of professional and key competencies and the improvement of psycho-pedagogical and legal training of young specialists for self-employment under the conditions of changing market relations. Its essential component is self-management technology. The paper also presents the main components of this technology (gnostic, designing, communicative, organizational, constructive), as well as the stages of its implemen-tation. Further research should pay specific attention to the content and conditions of using self-management in professional (vocational) education schools.
